COLDWELL BANKER DESIGN GUIDELINES

MASTHEAD & LOGO

There are two elements to the Coldwell Banker marketing design: a simple, clean chocolate brown and
Coldwell Banker blue masthead and the Coldwell Banker Residential Brokerage logo.

The Department of Real Estate only recognizes the Coldwell Banker Residential Brokerage loge as our
brokerage's approved icon so use of the masthead without the approved logo is a violation of Coldwell
Banker design standards as well as the requirements of the Department of Real Estate.

Following are the approved uses of the Coldwell Banker masthead and logo.

No other logo, or version thereof, is acceptable.
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COLOR PALETTE
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COLDWELL BANKER DESIGN GUIDELINES

BROKER ASSOCIATES

Logos are extremely important assets to all companies and Coldwell Banker Residential Brokerage
is no exception. As the most visible form of our brand identity, the logo represents the integrity,
high standards and values that Coldwell Banker has been known for since 1906.

The following guidelines and restrictions for using the Coldwell Banker Residental Brokerage
logo are for use only by Coldwell Banker Residential Brokerage Broker Associates, Managers
and employees. Any use of the artwork outside of these guidelines is strictly prohibited.

I.The logo must be used in close proximity to, or in obvious connection with, the Broker
Associate’s name, contact information and/or identity in all marketing materials including, but
not limited to:

a. Advertisements

b. Direct mail

c. Marketing collateral

d. Prospecting material

e.Websites

f. Virtual or e-postcards

2.In addition to the use of the logo, Broker Associates must also identify their brokerage in their
displayed contact information. The following is how you must identify your name and brokerage
in all marketing material (additional tites, phone numbers, e-mail addresses, etc. may be added
as appropriate):

Joanna Smith

Realtor® BANKER
Coldwell Banker Residential Brokerage
123 Main Street RESIDENTIAL BROKERAGE

Anytown, CO 12345

3.The logo must be used as provided by Coldwell Banker Residential Brokerage with no changes
including, but not limited to, changes in the color, proportion, design, or removal of any words
or artwork.

4.The logo may not be animated, morphed or otherwise distorted in perspective or appearance.
5. Do not delete the text that surrounds the logo including the “Residential Brokerage" portion
under the traditional Coldwell Banker blue box.

6.You must refer to your brokerage as Coldwell Banker Residential Brokerage and may not
abbreviate that name in any way including, but not limited to: CB, CB Colorado, Coldwell Banker
Colorado, Coldwell Banker, etc.

7.The Coldwell Banker Residential Brokerage logo may be used on a Broker Associate personal
website as long as it is directly associated with your name.

8. When developing a Broker Associate website, at minimum, you must prominently display the
Coldwell Banker Residential Brokerage logo on the home page of the website. We recommend
including the Coldwell Banker Residential Brokerage logo on each page of the website or at the
masthead at the top of the site at all times, though this recommendation is not required. The
only requirement is to include the logo on the home page.
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BROKER ASSOCIATES

9.To properly present the logo, a minimum clearance between the logo and other elements must
be maintained. For example, the amount of clear or “empty” space that surrounds the logo
should be at least equal to 1/2 the height of the logo.

10.The logo must stand alone and may not be combined with any other object including, but
not limited to, other logos, words, graphics, photos, slogans, numbers, design features or symbols.
| 1.The logo should be made no smaller than 3/4".

12.The logo must only appear in a horizontal position.

I3. Neither the logo nor the Coldwell Banker Residential Brokerage name may be used in any
other company name, product name, service name, domain name, website title, publication title
or the like without first written consent by Coldwell Banker Residential Brokerage executives.
I4.The “Residential Brokerage™ portion of the logo should be written in “Berkeley” font in black
type only.

15.1n one-color printing, the logo can be either black or PMS 281 (deep blue).Four color process
match is acceptable using the following formula: 100C, 68M. 0Y, 50K

16.The logo may not be reversed out of a dark background to the color of the paper the logo
is being printed on unless that color is black or the approved PMS 281 biue,

I7. Do not use the logo on a patterned background or one that is too light or too dark for it
to read well,

By using the Coldwell Banker Residential Brokerage logo in your marketing materials you agree
to consent of the above guidelines. If you have questions or concerns regarding use of the
Coldwell Banker Residential Brokerage logo and/or display of your brokerage in marketing
material, please contact Kacie Ricker in Marketing at kacie.ricker@westrsc.com or call 925.358.3133.



